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Are you sick of being bombarded by bad advertising? Do you find yourself
rolling your eyes at the latest TV commercial or skipping over the banner
ad on your favorite website? If so, then you're not alone.

Badvertising is everywhere. It's the insipid, insufferable, and ineffective
advertising that bombards us every day. It's the advertising that makes us
want to scream, change the channel, or click away. It's the advertising that
makes us lose faith in the entire advertising industry.

But it doesn't have to be this way. There is a better way to advertise. A way
that is effective, engaging, and even entertaining. A way that doesn't make
us want to tear our hair out.
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In his new book, Badvertising, author [Your Name] exposes the insipid,
insufferable, and ineffective advertising that bombards us every day. He
identifies the seven deadly sins of badvertising and offers practical advice
on how to avoid them. With wit and wisdom, [Your Name] shows us how to
create advertising that is actually good.

Badvertising is a must-read for anyone who wants to understand the world
of advertising. It's a book that will make you laugh, make you think, and
make you a better marketer.

The Seven Deadly Sins of Badvertising

1. Irrelevance: Advertising that is not relevant to the audience is doomed
to fail. It's like trying to sell a snow shovel to someone in Florida.

2. Interruption: Advertising that interrupts the audience's experience is
more likely to be ignored or resented. It's like a waiter interrupting your
dinner to try to sell you a dessert.

3. Intrusion: Advertising that is intrusive or annoying is more likely to be
blocked or skipped. It's like a pop-up ad that blocks your view of the
content you're trying to read.

4. Insincerity: Advertising that is insincere or disingenuous is more likely
to be distrusted. It's like a politician who promises to lower taxes but
then raises them.

5. Incomprehensibility: Advertising that is incomprehensible or
confusing is more likely to be ignored. It's like a puzzle that you can't
solve.

6. Inanity: Advertising that is inane or silly is more likely to be ridiculed.
lt's like a commercial for a product that you can't believe anyone would



ever buy.
7. Ineffectiveness: Advertising that is ineffective or does not achieve its

goals is simply a waste of money. It's like a car that doesn't run.

How to Avoid the Seven Deadly Sins of Badvertising
Now that you know the seven deadly sins of badvertising, you can start to
avoid them in your own advertising. Here are a few tips:

= Make sure your advertising is relevant to your audience.

= Don't interrupt your audience's experience.

= Be respectful of your audience's time and attention.

= Be sincere and authentic in your advertising.

= Make sure your advertising is easy to understand.

= Avoid being inane or silly in your advertising.

= Set clear goals for your advertising and measure your results.
Badvertising is a problem that we can all solve. By avoiding the seven
deadly sins of badvertising, we can create advertising that is effective,
engaging, and even entertaining. We can create advertising that makes

people want to buy our products and services. We can create advertising
that makes us all proud.

So let's pledge to put an end to badvertising. Let's demand better
advertising from our brands. And let's start creating advertising that we can
all be proud of.



Free Download your copy of Badvertising today and start creating better

advertising tomorrow.
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